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Communications is the Lifeblood of the Union

When members are informed, they’re empowered. 

A union that communicates well doesn’t just represent its 

members, it activates them.

The method matters just as much as the message.

– Spread awareness of campaigns, collective agreements negotiations, 

or industrial action.

– Encourage participation in ballots, meetings, and strikes.

– Foster a shared understanding of goals and challenges.



CWU Continues to be a Key Source

If we rely on limited sources of information and communication methods, we risk talking at 
members and alienating them.

Member Area:

• Employment Rights

• Circulars, Forms & Booklets

• Training course materials

• We have enhanced the functionality of the website considerably with increased 
downloadable content and with the latest news being posted regularly.



Communication needs are different to traditional union audiences.

People who work in software, data, or IT are used to fast performance, and intuitive 
navigation. 

If the site feels clunky or dated, it signals that the union may also be behind in how it 
operates. 

• Introduced better content structure, searchability, and integrations so members don’t 
have to dig for information.

• Organising today is increasingly digital. 

• A modern site can support:

• Secure member sign-ups and onboarding 

• Petition signing and campaign actions 

• Data collection to understand member priorities



The workforce itself is different. Tech workers are often:

• Remote 

• International 

• Freelance or contract-based 

• A modern website can reflect that reality with resources 

tailored to non-traditional employment, cross-border 

issues, and effective engagement

• It is also about union growth



At the beginning of this 
year, we introduced a new 

logo for the Digital and 
Techworker Alliance 

(DATA)

To strengthen the visual 
connection between DATA 

and the wider union

This change was driven by 
feedback from tech-sector 
members, who preferred 

the CWU’s established 
visual identity

Launched the logo at the 
inaugural Tech Sector 
AGM on February 28th 



Social Media

CWU Social Media Channels 

• Our social media survey informed us 

as to what platforms, content and 

other activities we should enhance 

which led to a full analysis on our 

platform engagement. 
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Social Media Followers 
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Social Media Followers 
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Social Media Wins 
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What we’ve been posting 



What we’ve been posting 



Media Coverage 



Media Coverage 



Next Steps

• GS Circulars to Branch Secretaries by email and WhatsApp so 

the Branch Secretaries can forward to their 

committee/section/office reps via WhatsApp.

– Communications Survey in the Autumn.

• Determine what we need a grass root level.

• Communications is mainstreamed into the overall aims and 

objectives of the union and is part of growing union capacity. 

• We see our communications strategy in all facets of our work 

from organising and campaigning to training and development.

• The lifeline that keeps members informed, united, and 

empowered. 



THANK

YOU
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